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The Federal Acquisition Streamlining Act of 1994 (FASA) requires
that federal agencies to the extent practicable

@ Buy commercial items, commercial services, and nondevelopmental
items to meet agency needs,

@ Require prime contractors and subcontractors at all levels to
incorporate commercial and nondevelopmental items as
components of systems they develop for federal agencies,

@ State specifications in terms that enable and encourage companies
to supply commercial and nondevelopmental items, and

@ Revise procurement policies, practices, and procedures . hot
required by law _ to remove impediments to the acquisition of
commercial items.
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Market Research Policy

' FAR - Part 10 Market Research

# Before soliciting offers for acquisitions with an estimated value in
excess of Simplified Acquisition Threshold

# Before soliciting offers for acquisitions that could lead to a bundled
contract (15 U.S.C.644(e)(2)(A))

# Small Business Set Aside Opportunities

FAR - Part 7 Acquisition Planning

# Requires market research for all acquisitions; promotes and
provides for acquisition of commercial items/services and full and
open competition

FAR - Part 11 Describing Agency Needs

# Promote full and open competition or maximum practicable
competition when using simplified acquisition procedures, with due
regard to the nature of the supplies or services to be acquired

FAR - Part 8 Required Sources of Supplies and Services
# Promotes commercial buys through NIB, NISH, & Prisons
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Market Research Goals

Q Expand Use Of Commercial Item Solutions And Commercial Practices
Q Identify Emerging Technologies
Q Address Current Obsolescence Issues
Q Expand Use Of Non - developmental Item Solutions
Q Assist In The Development Of Your Acquisition Strategy:
@ Tailor Contract Terms And Conditions
Identify Small Business Opportunities

Promote Best Value Acquisitions
Provide A Good Understanding Of The Market Sector
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Market Research is the sum of two processes

investigation + surveillance
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Product/Service Source Business Practices; Supportability/
Characteristics Capabilities Terms/Conditions Sustainment
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MARKET RESEARCH
TECHNIQUES

Update Past Market Research

Review Similar Market Research Reports on File
Issue Surveys and Questionnaires (Sources Sought & RFI)
Conduct Site Visits

Perform Internet Searches

Host Industry Days

Contact Small Business/Source Development Office
Review Trade Journals

Contact Professional Societies

Attend Trade Shows

Cold Calling (Yellow Pages)

Contact Professional Contacts

© © ¢ 0 ¢ ¢ ¢ ¢ ¢ ¢ ¢ ¢

Note: The above listis not all inclusive of standard market research
techniques.
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Market Research Tools

MARKET RESEARCH
WEBSITES
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MARKET SURVEY INTERNET
SEARCH ENGINES

MARKG&6S TOP FI VE

- Contractor Central Registration: Government search engine which provides access to Small
Business Administration Search Engine (SBA-PRONET).

- GSA Advantage: Government search engine with millions of products and services loaded into
their database. Products and services are arranged in common schedules and a GSA contracting
officer is assigned to each schedule. Businesses are easily identified by large, small or 8a
classifications.

- Thomas Register: Comprehensive online resource for finding companies and products
manufactured in North America.

-Test Mart: Excellent search engine for commercial test equipment and accessories. Provides
detailed specifications and performance requirements on most products.

- GSA Global Supply: Enables search by NSN. GSA Global Supply is your one-stop source for
all your military and agency support needs, from new Tools and Fire Fighting equipment to Office
Supplies.

PARTS AND COMPONENTS LOCATORS

- Electronic Engineers Master: Excellent resource for electronic component information arranged
by product type.

- Global Spec: Search engine for commercial products and services. Access to vendor catalogs
and product specification sheets. Information is sorted by product categories.
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http://www.ccr.com
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